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Abstract:

To investigate whether there are differences in the way waiters speak
according to the price range of restaurants, we recorded speech samples
while visiting restaurants as a customer. We also conducted a perception
experiment to examine whether listeners could discern the price range
of a restaurant from the waiters’ speech samples. Differences by price
range were observed as differences in speech rate and prolonged tone.
Listeners could differentiate between the speech samples from the low-
and high-priced restaurants. Regarding the speech samples from mid-
priced restaurants, although there was no confusion with the high-priced
restaurants, the listeners’ responses did not exhibit a significantly different
pattern between the mid- and low-priced restaurants. Additionally,
listeners provided a rationale for their judgments. It was suggested that
judgments may differ depending on the age and gender of the listener
and that the attributes of the customer (author) may have shaped the
waiters’ customer service, resulting in a subtly unconventional experience
for some listeners. These findings indicate that the audio collected from
actual customer service situations contains helpful hints to appropriately
guess price ranges, and other rich sociolinguistic information, and that

listeners are sensitive to it.

Keywords: Sociolinguistic variants, speaking rate, prolonged tone,

customer service situation, perception experiment
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